


Success Criteria

Aim
I can recognise the features of an advert.

• I can show I understand what an advert is.

• I can identify the features of an advert.



What Is an Advert?

Jolly Gingerbread Jellies
How Can Gingerbread Taste This Good?

Made in a small cottage by hand, our Jolly 
Gingerbread Jellies capture the taste of 
Storyland with every bite. Passed on 
through generations of sweet-makers, 
our unique recipe is something we are 
very proud of. 

Pick up a pack today and savour 
the taste of gingerbread in a way 
you never imagined possible.



What Is an Advert?

Discuss with someone what you think an advert is.

What type of language is used in an advert?

Start timer



You might want to buy this. 

This will change your life! 

The best decision you will ever make. 

Some people like this, some people don’t.

This is not bad. 

Try it now and you’ll never look back. 

Persuasive Language

Which of these phrases would you expect to find in an advert?















Persuasive Language

Other features of persuasive writing include…

Rhetorical Questions 

Why not visit Huddersfield? 
How could you say no?

Why haven’t you got one yet?

Imperative Verbs

must      experience
go       drive      take
buy     eat        fly

Pictures

Only the best angles, well lit! 

Alliteration
Super Sunday Sale!
Buy Better British Bikes



Which Advert Persuades You?

Read the two examples of adverts for a house for sale.

1. Do they sound as if they are both advertising the 

same house?

2. Which advert persuades you to find out 

more about the house, see it or buy it?

3. Which words or phrases attract you to 

the property?

4. What techniques have been used in 

the advert that attracts you more? 



Sell! Sell! Sell!

The point of an advert is to sell!

Choose any object, can you use some of the words and 
phrases you have been given to advertise the object?



Sell! Sell! Sell!

Remember these points when putting together an advert:

• punchy, snappy titles;

• attention grabbing words;

• alliteration if possible;

• use of humour;

• ask a rhetorical question;

• exaggerate positives.



Are You Persuaded to Buy?

Which one of the items 
advertised would you be most 
likely to buy?

Why? What made the advert 
stand out?

Which features were included?
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