


Success Criteria

Aim
I can plan writing an advert for a gingerbread house.

• I can show I understand what an advert is. 

• I can plan an advert using the features of an advert.



Features of an Advert

What features of an advert can you name?

Can you give any examples?

What kind of language is used in adverts?



Features of an Advert

Read the Storyland Estate Agent’s description of the Gingerbread 
House below. Can you identify the features included in it?

alliteration

play on words

powerful adjectives

appealing language

exaggeration

rhetorical question



Does Language Count?

Which words or phrases stand out?

Is there anything in the advert that makes you want to 
go and see the house? 

What makes the house appealing to the reader?

What would make the advert for the property 
stand out even more? 



Selling Skills

Practise your selling skills.Look at the picture of a house or choose 
your own. 

Why should I buy your house? 

What makes it better than anyone else’s?

How will it make my life better?

Can you think of a catchy slogan to help sell your house?

You have ten minutes to come up with your advert. This could result 
in a job at the Storyland Estate Agency.



Estate Agents

Congratulations! You have been employed by the Storyland Estate 
Agency to advertise the Gingerbread House in The Woods.

How will you make sure the 
house gets sold?

The following few slides will 
help you with your planning.



Estate Agents

Who Will Buy It?

Think about who your buyers might be. Who is your target audience?

A young professional* couple who work in 
the city?  [* They’ve got well-paid jobs.]

An old man who can no longer climb 
stairs on his own?

Would it be a wolf or witch? 

Could it be a Little Pig who has just had 
his house blown down?

The people you most want to sell to



Estate Agents

Why Should They Buy It?

Why would your buyer want this house in particular? What are the 
good points about it? Can you exaggerate any of them?

It is in the woods.

Natural woodland location in quiet spot.

It is made of gingerbread, sweets and icing.

Individually designed with unique features, full of character.



Estate Agents

How Can You Interest The Reader?

Think of an attention-grabbing heading, possibly with alliteration.

For Sale: Woodland Wonder

Use humour to engage the reader.

You’ll never be short of biscuits to go with your cup of tea.

Can you make a play on words?

This house is so sweet, you’ll fall in love with it.



Estate Agents

What Does It Look Like?

This is your opportunity to use lots of fantastic sensory adjectives. 
Think about how the house will smell, look, feel and use these as 
selling points.

The smell of freshly baked gingerbread will surround you in every 
room. Every day is like a baking day.

The sugar-coated walls sparkle in the light, making the house look 
almost good enough to eat.



Sharing Ideas

Who will buy it? (audience)

Take these factors into consideration and come up with some ideas 
that you think would make your adverts stand out.

Why should they buy it? (exaggerate 
good points)

How will you get them interested? 
(slogans, humour, alliteration)

What does it look like? (sensory – smell, 
taste, feel, think - adjectives)

Start timer



Plan Your Advert

Your task is to use the Planning an Advert Activity Sheet to think 
about what you might include in your advert. 

Use all the skills you have put to use today 
and make your advert appear like an offer 
any potential buyer would find hard 
to refuse!
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